Frankenstein show features fun, not frihts

™

The Frankie's Lab exhibit recreates a scene from Mary

Shelley’s classic tale Frankenstein. r1oro gy MICHELLE WILLIAMS

Story idea? Cartoon? Write gamecockmixeditor@hotmail.com ¢ Wednesday, October 17, 2001 + THE GAMECOCK ¢ The Mix 10

BY LAUREN VAUGHN
THE GAMEGOCK

Frankenstein has entered the
Columbia area. Beware or believe?

Staff and visitors of the South
Carolina State Museum would
suggest pedple believe, especially
because his bride has accompa-
nied him this year to the exhibit
of Frankie's Lab at the S.C. State
Museum.

“There are several reasons we
bring this exhibit back each year,
and the first one is for fun,” said
Nancy Higgins, S.C. State Museum
public information consultant.
“People of all ages enjoy
Halloween, children, adults and
even college students. It is a good
opportunity to show some of these
things from our collection.”

Inspired by laboratory equip-
ment previously used on the USC
campus, this exhibit recreates an
imaginative setting from Mary
Shelley’s classic tale Frankenstein.
Written in 1818, Shelley’s novel
emerged at a time when the study
of electricity had provoked atten-
tion throughout the world of sci-
ence.

Before the end of the 18th cen-
tury, Benjamin Franklin had ex-
perimented with a kite and dis-
covered that lightning and elec-
trical sparks were synonymous;
Friedrich Anton Mesmer had used
electrical hypnosis for curing pa-
tients; Luigi Galvani had discov-
ered the electrical basis of nerve

impulses; and Alessandro Volta
discovered the connection be-
tween chemical energy and elec-
tricity.

The exhibit consists of scientif-
ic equipment, much of which was
donated by the USC's physics and
astronomy department. Students
and teachers in laboratories in the
mid- and late 1800s used these aged
items.

“Some people just have old stuff
and give it to us to add to our col-
lection, they give it to the people
of South Carolina,” Higgins said.

Visitors of the exhibit will see
life-size, three-dimensional repre-
sentations of Frankenstein and his
bride, modeled from Shelley’s
books and the famous movies. The
lab scene around them includes a
picture of Mary Shelley, a brain in
a jar, test tubes, a mortal and pes-
tle, a clock, a gargoyle, spiders,
graduated cylinders, a measuring
scale and a number of pieces of
electrical equipment.

The layout of the display has
changed over the course of its four
years at the museum.

This year's inclusion of a per-
manent wave machine, used for
curling hair, sparked the idea for
incorporating Frankenstein's
bride into the exhibit. The ma-
chine was used in a beauty salon
on State Street in West Columbia,
formerly Brookline, in the 1920s
and 1930s.

Displaying historical equip-
ment is not the only purpose of
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The Frankenstein exhibit at the S.C. State Museum will be
open until Nov. 11. USC’s physics and astronomy
department donated scientific equipment to be used in the
display. rroro speciaL 10 THE BAMECOCK

Frankie's Lab. The exhibit also
concerns the ethical issue of the
role science plays in society and
asks the question ‘can science go
too far?

Shelley’s novel portrayed
Frankenstein's monster as trying
to be a good person, but the people
around him still rejected him.
Still, the issue exists as to what ex-
tent scientific endeavors should
continue to develop and unfold,
Despite the light-hearted, festive
nature of the exhibit, such ethical
issues are still raised.

*A major reason, possibly too

hopeful, for bringing the exhibit
back to the museum is because
back when Mary Shelley wrote
Frankenstein, there were ques-
tions about the role of science in
society,” Higgins said. “We would
hope the exhibit, in a humorous
way, would encourage people to
think about the place of science in
society - science is doing so much
and is capable of so much."”

Answers to guestions such as
these are hard to grasp, but still
Frankenstein and his bride will be
on display at the museum until
Nov. 11,
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Rapper brings raw hip-hop
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HOLD THIS DOWN
By Mr. Complex
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BY JUSTIN BAJAN
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Mr. Complex, while basking in
the newly revitalized hip-hop
underground, is by no means a
new jack, Mr. Complex has been
involved in music since the

emergence of the underground
sub-culture in 1995.

He released a series of singles
on different 1abels, and even found
himselfin a group. The
Polyrhythm Addicts wasa
collection of solo artists: Shabaam
Sahdeeq, Apani B Fly Emcee and
Complex combined with super
producer DJ Spinna,

Though times and gimmicks have

# COMPLEX, SEE PAGE 11

Laramie
Play takes on more

of Sept. 11 attacks

CONTINUED FROM PAGE 1

says. “I think she's small, so I try
to play her small. Small, but she
wants to be seen. So, she wears a
scarf and she sticks her boobs
out, Even though I'm six feet, |
want to give her that feeling.”
Kresken says her biggest
stretch is to play an old woman
who feels sympathy for the men
who beat Matthew Shepard.

meaning in context

“She’s a far cry from me,”
Kresken says. “It is difficult for
me to try to forgive, to be com-
passionate in the show, because |
don’t know if I could be.”

Laramie raises emotions on
many levels.

Smith says, “I don’t think
there’s a person in any commu-
nity whocould come and see this
show and wouldn’t hear a voice
that would echo their sentiment.”

Stage manager Parker
Morrison, a fourth-year theater
major at USC, says, “I really like
doing social commentary. And
that's what this show is giving me.
Theater has an obligation to do
that.” '

Smith thinks the production’s
timing is appropriate, and sees it
in the context of Sept. 11.

“At this point in the history of
America more o than at any oth-
er time, all Americans can relate
to the townspeople, the story —
ohvieously, on a much smaller
scale, the residents of Laramie
sitting back and going, ‘Goddamn
it, we can’t allow this crime to de-
fineus.”™

“The question that resounds
in the script is, how can some-
thing like this happen in our
town?" Smith says. “And the an-
swer is, it happens everywhere.
It's still happening every-
where.”

Economics 101. Sprint PCS.

Pop Quiz

What can you get for only ¥39.99 a month?
A. 2500 Minutes all with Real Nationwide Long Distance included
B. 3 months of Wireless Web
C. 3 months of Voice Command

ll of the Above

Call to anywhere in the country from anywhere on our nationwide network
of over 300 major metropolitan areas.

2500 minutes = 350 Anytime Minutes +2,150 Night & Weekend Minutes, with
a one-year Sprint PCS Advantage Agreement:”

500 additional PCS to PCS minutes you can use to talk to other Sprint PCS
customers for an additional $10 a month.

5129.99
-350.00 S

Touchpoint 1100

And what makes this phone a must have “hack to school” item?
When you sign a one-year Sprint PCS Advantage Agreement,”
you get the Touchpoint 1100 Phone and a free earbud.

Now here’s a lesson you can actually put to use.
Hear the difference.

Offer good at Sprint Stores only. Must show student ID to be

eligible for offer.
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USC SPRINT STORE
Russell House on Greene St.
(803) 576-5887

This phone or offer may not bie available from all retailars. Rate plan and $50 Instant Savngs are aveilable until 12/15/01 and require a one-year
Sywint PCS Advantage Agreement ™ $150 early termination fee appiies to the Sprint FCS Advantaga Agresment. A nonrefundabile $34.98 phone
activation fee applies excent in select Affiliata markets: All plans subject to credit approval. Depending on credit, a $125 deposit, a $25 setup fee
and customer service charges may Incluced minutes are not good for calls made while foaming off the Sprint PCS Nationwide Network,
whether local or long distapce. Roaming calls are charged at $069 per minute o $0.39 per minute, depending on specific local-market offers
Domestic long-distance calls mada whie roaming off the Sprint Pg’l‘-iehm will be charged at an additional $0.25 per minute. Night &
Weskend Minutes are Mﬂmm Bpm—Tam and Friczy Bpm— Tam. Copyright @2001 Sprint Spectrum LP. All ights reserved.
Sprint, Sprint PCS, Sprint PCS and the damond logo are trademarks of Communications Company P




